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We can’t pick our way out of 
the litter problem.



Behavior Change & Social Marketing 



Positive Culture Framework
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• Behavior is driven by shared values, 
beliefs, attitudes, and norms. 

• Efforts embracing a positive culture 
approach are much more likely to be 
sustained.

• Positive culture frameworks build social 
norms within the community.

• Avoid creating divisions between groups
• Address full population vs. only the ‘make me’ group
• Increase conversations around issue. 



Campaign Development

• Initial quantitative Survey with 1,130 Washingtonians (benchmarks for diversity)
• Worked closely with state agency partners, expert interviews
• Focus groups and message testing with priority audiences (English & Spanish 

speakers) 
• Priority audience for roadway littering is males 18-44 years old
• Most Washingtonians (75%) don’t litter 



LitterFreeWA.org
PorUnWAImpecable.org

#LitterFreeWA

We Keep WA Litter Free Umbrella Brand

Launched 
Spring 2021

http://www.litterfreewa.org/
http://www.porunwaimpecable.org/


Secure Your Load for Safer Roads
SecureLoadsWA.org

SujetaTuCargaWA.org
#SecureLoadsWALaunched

May 2021

http://www.secureloadswa.org/
http://www.sujetatucargawa.org/


Not Littering: Simple As That
LitterFreeWA.org/Simple  

PorUnWAImpecable.org/Simple
#LitterFreeWAPilot May 2022

& Launching 
September!



Litter Prevention Partner Toolkit
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Resources include:
• Signage (highway and facility)
• Campaign advertising assets 

(video, radio, social)
• Social marketing plans
• Organic social media content
• Content for newsletter & website
• Educational brochure & flyer
• Retail outreach resources
• Window clings
• Billboards

Toolkit link on 
SecureLoadsWA.org 
& LitterFreeWA.org



2022 We Keep WA Litter Free Timeline

May June Sept

New commercial
Paid social ads

Distribute car litter bags

Secure Your Load 
for Safer Roads

Messaging on WSDOT signs
Emphasis patrols

Retail partnerships 
Events in King, Thurston, Yakima

Not Littering: 
Simple As That

Advertising on all platforms
WSDOT signs

Gas station advertising
Litter bags - Fred Meyer & sports teams

Expanded partnerships & promo

Social media campaign 
& pilot with Fred Meyer

Statewide advertising & 
regional cargo net 
giveaway events

Not Littering: 
Simple As That

Statewide advertising & 
expanded litter bag 

distribution 

Survey
Evaluate

Survey
Evaluate
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Thank You!

Amber Smith
Statewide Litter Prevention Coordinator
Amber.Smith@ecy.wa.gov

Ecology’s Litter Prevention Webpage
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